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Introduction

The European Tobacco Advertising Directive (2003/33/EC) bans advertising and
sponsorship of tobacco products in “information society services” (Definition:
activities of an interactive nature provided online which have an economic va-
lue). The directive was implemented in Germany in January 2007. Aim of the
presented study was to find out whether tobacco advertising on the internet is
taking place or not and which kind of marketing is used.

Study Design

Observation study monitoring internet sites of the ten most popular cigarette
brands in Germany as well as ten cigarette and tobacco brands with special fea-
tures i.e. slim cigarettes, rolling tobacco and tobacco related products (rolling
paper). The study also observed their presence on Facebook, Twitter and YouTu-
be and was conducted between December 2013 and April 2014.

Observed brands

most popular

special features

Marlboro Natural American Spirit

L&M Camel

JPS Vogue , Superslim® and ,La Cigarette®
Pall Mall Fred

West Davidoff

Gauloises Blondes Chesterfield

Lucky Strike

Schwarzer Krauser rolling tobacco

YOUR RED IS_hexe

Hi Susanne,
du hast das Geheimnis um die neue Marlhoro Fed geliiftet.

Und damit du auch zu den Ersten gehdrst, die die neue Packung in der Hand halten,
wartet auch schon eine Gratispackung Marlbore Red auf dich. &)z weiteres
Extra bekommst du an teilnehmenden Shell Stationen noch einen kostenlosen
Kaffee (Grofe M) on top.

DEIN GUTSCHEIN-CODE:
7216470060 (gultig bis 07.08.2014)

Finde raus, anwelcher der teilnebhmenden Shell Stationen deine Gratispackung
und dein Kaffee (Grake M) fiir dich bereitstehen:

1. Melde dich einfach mit deiner E-Mail-Adresse und deinem Fasswaoart an.

2. Mimm einen Ausweis und deinen Gutschein-Code mit zur Abholung.

JETZT FINDEN

MISSION MARLBORO

erfolgreich beendet

Freue dich schon jetzt auf ein spannendes,
neues Jahr mit MISSION MARLEORO.
Einzigartige Herausforderungen und tolle
Gewinne warten auf dich!

Q &

ERZAHL ES WEITER

Internet promotion: free cigarette packs
Mail from Marlboro:

you have lifted the secret of the new Marlboro Red.

And because we want you to be one of the first who hold
the new pack in your hands, there is a free pack of Matr-
Iboro Red already waiting for you. As a further extra you
will receive a free coffee (size M) on top at participating
Shell stations.

Your coupon code......(valid until 07.08.2014)

Find out at which participating Shell gas stations your
free pack and coffe (size M) are available for you:

1. Sign on with your e-mail address and password.

2. Take your ID and your coupon code for pickup.

Shall your friends also know about this? Invite them.”

Internet promotion: recruiting friends

Message on the Marlboro internet site
www.for-deciders.de:

“Mission Marlboro

successfully completed.

Look forward to an exciting new year with Mission Marl-
boro. Unique challenges and great winnings are waiting
for you!

Spread the word.”

If you click on ,,Erzahl es weiter” (spread the word) you
activate the tell-a-friend-function. That means that you

f6 Gletscher Prise snuftf

HB GIZEH rolling papers, filters etc.
R1 Muskote rolling papers

Results

Despite an internet advertising ban the tobacco industry runs internet sites for
six of the ten most popular cigarette brands.

The tobacco companies “recruit” new consumers to sign up to their websites
and then they contact them via e-mail and grant access to their websites. All
websites attract a young audience and offer competitions and give away pri-
zes. They all offer free packs of cigarettes from time to time and without excep-
tion they all have “tell-a-friend”-features to recruit new ,members”. This way
the tobacco industry collects thousands and thousands of contacts of smokers
and potential smokers who want to be “members” as well. Potential consumers
are also recruited at music festivals, at university campus parties, in bars, disco-
theques and at other events that cater to young people.

Example 1: Marlboro
Recruiting young people at music festivals for internet promotion

Music festival promotion Love Family Park Festival 2014: Recruiting young people at music
festivals is the most popular advertising instrument of the tobacco industry. At Marlboro pro-
motion areas you can swap almost anything for a full pack of cigarettes: chewing gum, a pen,
an empty pack of cigarettes etc. In return you have to show your ID to prove that you are over
18 and you have to give the promotion agents your personal details and e-mail address. The
next day you receive a welcome-e-mail from Marlboro and the offer to sign on to their website
and to receive advertising mails for more free packs of cigarettes and other promotional gifts.
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invite a friend to sign on to the website. Each member
admitted receives free packs of cigarettes as well as the

person that recruited the new member.

Example 2: Gauloises Blondes www.gauloises.de
The Gauloises website s, like all cigarette brand websitesin Germany, only accessible after regis-
tration (only adult smokers). It has various offers tailored to a young audience, for example:

| - ,Voila - Gewinne Deinen
Road Trip in einem origi-

BEAULOISES s .
nal Bulli“ (Voila - win your

road trip in a original bulli

VARIETE LIBERTE - & el _ .
VIERBESONDERE 2/ * T t;" - -
TAGE VOLLER KUNST

& MUSIK! ' GAULOISES VOR ORT -

= - - ,LIBERTE TQUJOURS*
i T IN DEINER NAHE

i a prize draw were you can

= e’ oy
= " « 1 {"*,.l\lll‘-l-j-,l ;
| PRODUKIE -~ [\ - f}\-""' .‘
F u\ RODUKIE -\ o
ML . ENTDECKE DIE e Rt

VOILA - NER SPEKTAKULAREN
GEWINNE DEINEN ROAD VIELFALT DEINER . FESTIVALISOMMER

aRrIP IN EINEMORIGINAL -~ GAULOISES

BULLI! i Yo

VIVE LE MOMENT -
LEBE DEN

vintage van). This offer is

win a trip for four persons
with this van fortwo weeks
including pocket money.

\ -

GEWINNEJERZT ﬁ‘Kﬁ' NEUE : TABAKE__, SN G (A
“DFIN WG-PARTY- SEMESTER HAT \-ERLEBEDENWEG' |
; DEINER GAULOISES .\
PAKEE~ BEGONNEN VOM TABAKBIATT BIS
ZU DIR ]

- ,Café des Arts - Ein Ruck-
blick auf den spektaku-
laren Festivalsommer®

Rauchen kann tidlich sein

(Café des Arts - A review of
the spectacular summer
music festivals). This site
informs about the massive

WG-PARTY . . -
festival promotion activi-

ties of Gauloises at music
festivals.

- ,Voila - Gewinne jetzt Dein WG-Party-Paket!“ (Voi-
la - win now your flat-share-party-package). Gauloises
sponsors a party at a student flat share with beer, wine,

- Weniger Infos

Feier frei mit VOILA
ins darf wahrend des Studiurms nicht zu kurz kommen: das Feiern! Deshalb sponsern wir
eine nachste WiE-Party zum Beispiel mit Bier, Wein, Cigaretten und Delo,*

) o m

gine WG liegt in einer der Aktionsstadte? Du willst mindestens 100 Freunde einladen und
gi Dir darf geraucht werden? Dann nichts wie los! Bewirb Dich bei uns fir Dein WG-Party-
aket,

cigarettes and decoration. Students can apply if they
will invite a minimum of 100 friends and allow smoking

m T

*zolange der Worrat reicht

at the party.

Zur Bewerbung

Summary and conclusions

The tobacco ad ban on the internet does not work. The tobacco industry uses
the internet as a new communication platform for marketing. The regulatory
authorities must intervene on the basis of existing legislation. It is a case for
strong implementation and control. A ban of all forms of marketing and spon-
sorship is the order of the day.
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